
           Update for October 2024 

                      Economic Development Committee 

 

The crisp air added a refreshing touch to October, making each gathering invigorating. 

Festivals celebrating the harvest season brought communities together, offering a delightful 

mix of traditions and cuisines. Pumpkin patches and corn mazes provided families with 

endless entertainment, while craft fairs showcased the talents and creativity of local 

artisans. The vibrant hues of red, orange, and yellow leaves created picturesque scenes, 

perfect for leisurely walks or invigorating hikes. Peace, Love, and Pumpkins along with 

Rocky Horror at the Forestburgh Playhouse entertained visitors through out the month. 

 

        HERE ARE THE SULLIVAN CATSKILLS LATEST FAST FACTS  
 

According to the recently released data, 2023 traveler spending in the Sullivan Catskills reached 

another record high of $969 million an 8.6 % increase over 2022’s traveler spending. Tourism-

generated state tax of $53 million and local taxes of 5$50 million, saving the average household in 

the county an additional $3,481 to maintain the same level of government revenue. 

 

The growth of tourism has brought about a myriad of economic benefits, including increased 

employment opportunities and support for local businesses. In 2023, total tourism-generated 

employment registered 4,908 jobs, $289 million in tourism generated income. 

  

 SCVA Activities for September 

 Finish updates on the romance map and add more places and will be available at 

our annual meeting 

 Brand USA content shoot for international promotion 

 Geocaching on the Dove Trail is underway 

 Filming for the Balancing Act that will air in winter promoting the Sullivan 

Catskills 

 Beyond the Big Apple program through Miles Partnership for advertising  

 Coordinate Media writers and influencers for the month of October 

 Planning for 2025 Travel Guide 

 Tour Operator B2B in White Plains 

 

 Meetings 

 Regional Catskill Association Tourism Promotion Agency Meeting 

 Sullivan O&W Rail Trail Alliance Meeting 

 SCVA Marketing Meeting 

 NYS DMO Meeting 

 NYSTIA Meeting  

 

 

 

 

Social Media & E-News 

 Continue to utilize videos produced by our members to create short vignettes 



and Tik Tok placements to use on our social channels. Tik Tok and 

Instagram reels are seeing a lot of likes and comments. 

 In House Social media is seeing fantastic gains 

 

 
Print and Digital Ads and Advertorials Completed  
 SC Democrat Catskills Confidential: Sept & Oct 

 Fall Digital Ads for Google, Social Media, MidHudsonNews.com 

 Hoy en Sullivan Print ads – Sept&Oct 

 SC Democrat Fall Catskills Delaware Magazine Print ad 

 Group Tour Magazine Nov Print Ad 

 Group Tour Magazine Nov Advertorial 

 Mid-Atlantic Events Mag – Sept/Oct Print ad 

 Chronogram Fall/Winter Ad 

 Visit Vortex Fall Ad 

 Visit Vortex Winter Ad 

 USA Today Hispanic Heritage Month Print Ad 

 USA Today Modern Woman Print Ad 

 USA Today – Winter Travel Guide Print Ad 

 Mass Republican Fall Print ads & Eblast 

 Origin Magazine Fall Print As & Editorial 

 Catskill Mountain Magazine Print Ads and Editorial – Sept & Oct  

 Digital ads for DiscoverUpstateNY.com 

 New York Family Dec Print and Digital Creative 

 Jeff Journal Print Ad – Go App Download 

 Today Media -Fall ads 
 
 

In Progress: 
o 2025 Travel Guide 
o 2024 Annual Report & Collateral Materials 
o SC Democrat Catskills Confidential Ads – Nov– Dec 
o Hoy en Sullivan Print ads – Nov– December 
o Chronogram Fall/Winter Ad 
o Catskill Mountain Magazine Print Ads and Editorial – Nov-Dec  
o Edible NJ Holiday Print Ad 
o Brew Trail Map/Logo 
o Update Dove Trail Map 
o 2025 Travel Guide 
o Fall 2024 TV Ad 
o Chronogram Print ads Nov-Jan 2025 Print ads 
o NYSTIA/ROVA print and Digital Ads Dec-Jan 
o Catskill Mountain Magazine – Nov-Dec Print and Advertorial 
o Brand USA Global Inspiration Campaign 
o Fairfield After Dark Winter Campaign 
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Notable Analytics, MTD 10/1 – 10/22 
 Google Ads Analytics: October MTD metrics vs LY  

o Impressions:  376,980 +101% LY  

o Clicks: +219% LY at 4,194 clicks to the website  

o CTR: 1.11% +58% LY  

 Website Acquisition:  

o Total users to the site have increased this month 27% YoY  

o We’re also seeing an increase in new users YoY by 29% to the site (14,000 new users)  

  

Paid Social: October MTD metrics 10/1 – 10/22 

 We’ve served 162,700 impressions  

 serving a little over 87,230 individuals (reach)  

 Link clicks: 4,018 +90% compared to LY  

o Increase in post reactions by 58% and an increase in comments on paid ads by 900% - engagement 

increasing across social platforms on both paid and organic efforts. 

 

TOTAL FOR 2024 TO DATE 

 

FACEBOOK HIT 1,647,727 IMPRESSIONS UP FROM 705,386 IN 2023 

 

INSTAGRAM REACHED 701,740 IMPRSSIONS UP FROM 522,612 IN 2023 

 

GO APP 
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