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Update for July 2024 

Economic Development Committee 

June continues with a buzz about the Sullivan Catskills being a culinary destination.  The Kansas City Barbeque 

Society’s sanctioned Backyard Barbeque held at Walnut Mountain was a success for the first year. Eleven teams 

participated from across the Northeast and plan on returning next year.  Over 2,500 visitors attended with a beautiful 

day, music, vendors, chicken barbeque and more. 

SCVA attended the Empire State Society of Association Executives in Albany meeting with State association 

planners for meetings, conferences, and Incentive travel with over 200 buyers and sellers in the MICE Market. 

Unfortunately, June ended with a micro-site storm and ravaged several of our campsites in the Roscoe area. SCVA 

is confident that our campgrounds, with the assistance of the community, will be back up and running in no time. 

 

                                                                                    FAST FACTS  

 

According to the recently released data, 2022 traveler spending in Sullivan County reached a record high of $892 million 

a 25.8 % increase over 2021’s $710 million in traveler spending. Since 2019 visitor expenditures increased 154.4 

%.  Were it not for tourism-generated state and local taxes, the average household in the county would have to pay an 

additional $3,370 to maintain the same level of government revenue, already hard hit by the pandemic. 

 

This boost has brought about a myriad of economic benefits, including increased employment opportunities and support 

for local businesses. In 2022, total tourism-generated employment registered 4,701 jobs, 16.3% of all jobs, according to 

Tourism Economics. 

  

 SCVA Activities for June 

 Met with Josh Deitchman about mural fest 

 Discussion with Scott Conant for next year’s Cuisine 

 Sullivan Catskill Barbeque was a success 

 Drag Me to the Catskills weekend in June  

 Met with a developer interested in camping project 

 Brand USA advertising 

 Coordinate Media writers and influencers for month of June 

 Tour of Monticello Motor Club to discuss their teen camp and new offerings 

 Investigating several new advertising initiatives  

 Further discussion on TV program, The Balancing Act promoting the Sullivan Catskills for fall and 

early winter 

 Assisting several art and cultural venues with funding and marketing for the year. 

 Working on summer TV campaign 

 Dove Unveiling at Shrewd Fox 

 Dove unveiling at Chickie Ribs and Family Foot Care 

 Voted in Traveller  -  100 the best of 2024 places to visit. 

 Featured  
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Meetings 

 Regional Catskill Association Tourism Promotion Agency Meeting 

 Sullivan O&W Rail Trail Alliance Meeting 

 SCVA Marketing Meeting 

 Barbeque Meeting  

 NYS DMO Meeting 

 

Social Media & E-News 

 Continue to utilize videos produced by our members to create short vignettes and Tik Tok 

placements to use on our social channels. Tik Tok and Instagram reels are seeing a lot of likes and 

comments. 

 SCVA continues to work with our social media group Awestruck and Fisher Mears Associates to create 

and implement targeted marketing to the drive traffic within two hundred miles of the Sullivan 

Catskills 

 In House Social media is seeing fantastic gains 

 

 Print and Digital Ads and Advertorials  
o Catskill Confidential 
o NY Life Magazine 
o Passport August 
o Chronogram July 
o Gay City News (print, digital) 
o NY Family July 
o ROVA Magazine September  

 

 Editorials (International publications) 
o Traveler-Voted top 100 places to visit in the world for 2024 
o Sydney Morning Herald-Featured in “For your next trip to New York, add a weekend in the country too” 

 

 In Progress: 
o Location shoots for Summer 2024 TV Ad (June 19 & 20) 
o Happenings Magazine August Print and Advertorial Copy 
o Catskill Mountain Magazine July Print ad and Advertorial Copy 
o SC Democrat Catskills Confidential Ads – July – December 
o Hoy en Sullivan Print ads – July– December 
o SC Democrat Summer, Fall Catskills Delaware Magazine Print ads 
o Group Tour Magazine August Print Ad 
o Group Tour Magazine November Advertorial 
o Chronogram June Ad 
o Edible NJ – May, August, and October ads 
o Passport Magazine June ad 
o RoadRunner Magazine – Fall Ad 
o Travel, Taste & Tour Fall Print and Editorial 
o Chronogram Fall/Winter Ad 
o Visit Vortex Fall Ad 
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o Visit Vortex Winer Ad 
o Brew Trail Map/Logo 
o Outdoor Art Trail Logo/name 
o Update Dove Trail Map 
o Update Dove Trail Logo to Include Geo Tour 

 

 
Catskill Cuisine 2024 
 
To date in 2024, Catskill Cuisine has received over 1.5 billion impressions (an ad value equivalency of over $14M).  
 
In addition to robust regional coverage ranging from Eater NY to Hudson Valley Mag, we also secured back-to-back stories in 
both Forbes and Forbes Travel Guide to promote the event the week leading into the festival. The Celebrity Chefs were 
utilized for Q&As with two different editors on staff and the resulting coverage was widely syndicated throughout the 
regional drive market to build buzz and ticket sale interest leading into the weekend of the event.  
 
We also successfully utilized the festival as a call-to-action to bring high-profile journalists into the destination to explore the 
Sullivan Catskills and inspire destination-driven story ideas. We designed individualized itineraries to propel multiple 
members forward and inspire several storylines.  
 
Resulting Upcoming Coverage/High Interest:  

 Conde Nast Traveler - a digital recommendation piece re: the Catskills, including a review on the Eldred 
Preserve resulting from the inaugural Catskill Cuisine festival) 

 Dossier -  Editor at large exploring several angles for this new online/print magazine with heavyweights from the 
former editorial team of Departures 

 AARP - Reviewing angles with her editor 
 Westchester Family - covering  

Furthermore, as a result of visits secured for this year's festival, we are also exploring other potential angles with Forbes, 
Travel + Leisure, among others. We also secured high interest for Catskill Cuisine 2025 with the Third Hour of TODAY/Hoda & 
Jenna, among other interest for next year's event.  
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